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¥ H4: Buying Professional Services:
How to get value for money from consultants
and other professional services providers

1E Z': Fiona Czerniawska, Peter Smith
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JEBGR « V)R BERBTF (Fiona Czerniawska), Arkimeda
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FEBLYRPTAER) Arkimeda 2 ] g — 5K B id T ik o g
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HAT, e S22k (Kingston Business School) % & H i) AR AL, [FIHE
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e R CEEEM: T —M2Ef4) (Management Consultancy: What Next?) .
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P& HSEEE) (Management Consulting in Practice) 4.
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& #F: Jeremy Kourdi
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WA KA, AT —H8h, ENFTEDAR L N R IBOR . A2 i L ok
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i EAY N S5 A FRATE T BL T AR 2 G Ak 22 BN BEAT BT IR SR A Bk, B A
URHR SR 2 I 75 BRI B LA il R
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¥ F44: Guide to Hedge Funds: What They Are,
What They Do, Their Risks, Their Advantages

f&  #: Philip Coggan
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WA
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AAD NS R ppEE g ZXANE, EEIBCE 20 N FIERITE X b2 g B A4,
A2 . X AFEREIL T (The Economist) IARRXAE, LAEMIMA&EE, SIS 6
BB NESE. AR E T EHIEA TR bR SN T — R Tl 5t
ey feT B BT R R, ST NI T e B DA S b RV 5 6 B AT S N, Herh g AL
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Philip Coggan (GERIE < BHE) h (&UF %) BRTRRm 7 H IS E, & (ERtinHk)

et gmiE, A 20 ZHEAT AL, Philip Coggan IR M ALHE: (HRERMIHLES: 2RI, Bin
Mk )
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HICVE AT R AR AT AT VR 7
-- Elroy Dimson, & 347 %R, BGI # 51 & FE A%

“Philip Coggan JHTE M (B 8%, M 10 SC2E, (a7 BRI L RA T 4, BB ER A X iR Bk 7

--Rob Arnott, Research Affiliates {5 H K,
Financial Analysts Journal (&l #rliZeE)) 14425 gniE
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EPX:FB:%‘ «ﬁi&%ﬁ%%» Guide to m
¥ H4: Guide to Managing Growth s
& #: Rupert Merson Manag1ng
H AR #: Profile Growth
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ﬁ ﬁ: 256 ﬁ :\-EI'I llgg I SUCCESS
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REHX: PEKH. 68
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H F A 1 — — VR S A ] L R e e Bk BRI TR RS, RS TS Bh LA S =TT AR A R
BRI 7 SRy Al K

FHAG SRS 2 B S Ry < MK A% (Rupert Merson) #£'5
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TEE RN

BN -H/KFR (Rupert Merson) TEARZRT B T AV R AT KB B . Ath ¥ 4T
A TR £ HIT 555 T 92 [ ) BDO Stoy Hayward &Pk N, 78 T 5% H g A R4 AR 55
DEME QO T B ORE AR, AR RS B RE RS . s — Ak T4
MBURI P2 (UCE R HEA £8) (Rules are Not Enough) .
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¥ H44: Guide to Cash Management: Ecofiotist

How to Avoid a Business Credit Crunch Guide to
#8 . John Tennent :
H AR #t: Profile CaSh
REAF: ANA ,- : .
R % 22K Management
HUBRA IR : 2012 48 S
REHX: PEKHE. 68
HiE¥kl: TR
% H. g%
BN PlE

X AR AT AR B S VTR Ak, ASFR R E T Al

EOENLRE T b I B A E R, (FITELAIR, ARG 2 BB e 1 Aol
R RIMATB I EIEINFE DY, HA iR R ReRo™ . AHER R R H SIS MI A 20E 2
RIZNAS BT T HEAT 7RI RS . 4. AESAORBLGI ST S B A IR i B 7 D) S AT
SRR G IR RIE . ARSI R HHE TR B WA L B M A& 5 L
o MRS AR S BN R ORI A AR TR B2 RO BLEin AL,
XA A TR E SEVEE A, BRI TR T AR 2 S B SR AL Ak, AFem i (E
IR

YEHE A
208 . EAE (John Tennent) , JEM&HIT, 48 —K 4 N AF (Corporate Edge) 1)
WHFAAT . MhEA (W5EFIERE)  (The Economist Guide to Financial Management) —
1, HEET (ElEBERE) —1.
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e #: Tim Hindle Guide to

H RK #t: Profile Books Management
REAF: ANA Ideas and

i ¥ 336 Gurus

Tem Hingte

HARATIE]: 2012 4E 4 A
REHX:. HEKXKM. 68
HiE¥kl: TR

% R, 2%

WA

XEFE R R RIS Ty, HARERMAE AR ZY0l, Al R EEY, P SRk Y
SOMRIL R MDA B AT . AN, APIE A 1 A S B g R AR AR H .
ML 2% BA  EERARYE; BUEMER AR SN (HARARZ N “BCEEE;
RN KR MRIEEN; AShrdEzE: Rk SWOT 2tk Wi, 514
My ZHEJRZ.

(=N

U - 8 (Tim Hindle) 725 25 ik U o — L84 . hifod (252N
W SE AR g, 81707 (BRIELY. HHT, flith 2 Director 2% & )94k -
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H3CHA: CRRIVEIPAT B AT RIEANIRFIES] B 47

FH4%: Successful Strategy Execution: Successful
How to keep your business goals on target Strategy

f£  #: Michel Syrett Exacition

H RR #t: Profile o o s

REAF: ANA

" #2561

HARAIR]: 2007 4
REHX:. HEKXKM. 68
HiE¥kl: TR

% H. g%
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Syrett £EA 5 [ & BEE A B 1 A iE N aia I8 YA R BT ANE B DL R DTEAT X
S5 R/ INHETT 98 5 MRS B SR L R 22 7

HILE IR Al 2 SR L R ZE B 28 7] A ML S R TR IR BT H bR . Dyl il e A e A
DISEBr it AR, X T R TEVEAS PASEAT . AR YHA 1 R0 ] 5 fleix £
AP S 58 A AT A AT A AT A LS

o i BRI A

o 1RDA A T REMSARYE O 2 B BRI Ak i R DAL gk AT W 4%, K56 . T RES B
Wz, kS, AR Al 2 BT EUS I R -5 AR DAL 1) GRS SR Tt el 4t

zﬁﬁtmﬁﬁf\iﬁﬁ LA 2 15%.

I8 W ToVE IR BT K R - A ML AE AR AL DL B, AR D BRI 4 AT BT AR I R 5 2
T FU I R BEAT ELB . S5 2R, B — AL A SERRRBUE A I B T AR, ok S Jeikik
B E TR TR RCR «

SEREBFIEERET, REEENEEREAROEE. flan, WEKEZ, ®IRRA, A
PR A STAEAN 55 BL R A 2 R Rk, SR A2 ol i b P AT 7 2 AN s B S3% E ( Z2
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Michel Syrett, & XA1ES, S, & BT TH TR o {7 Jean Lammiman —i&, 7£ Roffey
Park Management Institute (%' SEMA L4 B % 2%) @75 T Innovation in Organizations (M #F57)
TH . gt & BT AIRS T RERISCE, &R & RIS LA kK . Syrett 1
£>3{jj#£ Cranfield School of Management (g% JE/R B FH2E B ) A3 K24 10 [F) 4 .
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¥ F544: The Economist Numbers Guide (6th Ed): The Essentials of
Business Numeracy

&  #: The Economist

H kR #t: Profile Books

REAT: ANA

T 22}

HARAT ] : 2014 4E 1 A NUMBERS
REWX: PEKRHE. 68 GUIDE
HIRBR: BT e
% M. g =
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¢ HETXANE SR E L8 T 150000 4

¢ HARSE. HNLFETEERE A YR

o B AT (LBFEN) BNEL, BTE RIRRERTE I AT

WER AN
AT SR TR B Sk i . EIRRE I 2 BT ZEAE B S SRR .

(ATFE NAIARRD) Z ROV SIEREE R, Vel Em Ry, XA
Pl AT BRI TAERN (FEZ P IRR/EREF LA, SR HEHE) ME, &
FHRARHE E M.

B T R FHEARTHRE B — MM WAL, ARTETEH T8 R, R T kgDt
Bi. AT RERE. TS HMTE RO A T R A ERKER. RIEMEEE T2
P THRERE, DL R CHARYE HA SR 304776 20 H AR AR5 B R UL RS I 75 B R A R
Jithle BARE — KR REBTHEF AR ER, a5 TN “o e (amortisation)” F| %
MITEZE (zero-sum game)” 22 [8) 4= #EME &

TRARMNEIEANATAL, TTIRIRIE B R A, SR — A B LR 5
AP EANME -
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P44 . Guide to Commodities: Producers, players and prices; girivkri

markets, consumers and trends Guide to

1E #: Caroline Bain T i i

H AR #t: Profile Books EEM playrrsggcst es
Rﬂ/é\\a: ANA markets, clun::unus anil tr

Cerolan: Bain

W 320
HARATIE]: 2013 4E 3 H
REHX: PEKH. 68
HiERR: BFR
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LESPIS
M BARIEERIE, Aty ARBIAT RTINS, AR5 AT LR i i T 5 (1 3 0

¢ R AR, AT G TE LR T R CA R R R AR H R AR h P
BEEAEER M.

¢ KHEM A B E R AT B TR AR MO0 TR A I ZRIR AN T o

¢ RARGE R B SRS IR 2 M AN E R AR A

ERLERNHFR, KERSOORESIRRE T ENR25ba, ksl 7 ®RINITH 2 41K
WA o AT 2T R A EIN, BT FEAEE B E S EEL: kA P EFERES SR
B B3k RARRALAR RS AR Tl BT EIEE R E RS A R A O,
B AL [F P BT

AASS AR T b B AR

¢ R B RS B B WL B & B

¢ b RARRANER

o NS IOKG BE REL onmEL ARAE. AT SR ROR. SEBAMRIKL.

AR T IR LR S AP AT I R RS, St T E AT RS AL SR R A T
EFERIRAC A AR RIS AE 7. B 7 A E (RIEEERNEZRML AR Miiins
5% CEPIFERET (Glencore) MRS Sy A w]) & HEAE IRl 98I 1A FFL A
b AE AR LS (AT i T S T T A 8 1

X AR EERAG AU (T B S A A TREE, O 7 AR g i ok, AR
IR/ /] e

TEE RN

REH - JUB (Caroline Bain) 24525 A\ {5 &6 (The Economist Intelligence unit) fJ—
PR S g, W BB AR S i L AN O S S A .

15

A T GE X A e RATH 59 5 b [N IOK2A SO R JE 1705 =, HRB%%: 100872
Hi%: 010-82504106  [®k: www.nurnberg.com.cn



http://www.nurnberg.com.cn/

~. REXES - AERKEEFHRLGIEKRERL

*Kkk*k *kk*k *

P PG (BFEANZERUEE: Mimt4, a1
JIA R EE M)

¥$H44: The Economist: The Chief Financial Officer: What
CFOs do, the influence they have, and why it matters

£ Z: Jason Karaian

H RR #k: Profile Books

REAF]: ANA

W O 160 THE CHIEF
H R . 2014 48 2 A FINANCIAL
REHX: HEKKH. 675 OFFICER

HIRER: BT

xR . gE

FERE: v E R SRR

EM:

» R TERI L L T CFO IX—7E K2 A "l AKX T CEO IR A2 /7 () 1
« 147 CFO Al CEO Kb £i54

o RE—AIEERF R T AR E AR EZE NS, DS CFO

o FETX 4Bk CFO MW FLFIR s, BIETEIR R 3l

WERAN

MG GBI~ 8, W55 G RIETFE 4 Alk b i E Al AR T LRI .
W5 (CFO) ReREMh B35 M5 Iy, Hegm g R B HAT H e 5 Z thill.

AR T CFO Uk BUBBAL, ABITHIARR N 2R ERE . Effizr T CFO AW
KIAERS S BBABA TRy 28 2 i TR I — 28 . A5 7 KEIUEATET CFO 1) LA,
P fo LA (AL AR SR O 3 N SRS RE o A @ & LUN AR B v [ [/ AT 24 X
TR H ORI B ST A R S BGR IR R E HE, AR
17y 2GR A FAERFIARSS NG, BLRARTAR S 2 =] SR B B S N

YEH R
AR 7R B (Jason Karaian) ZIRERZ G374 & Quartz KRN EIRICHE, L&

fih N2 22 RS . Ath o (LB NE D) (The Economist Intelligence Unit) 5 4l IR 5%
TN, FIRHEERRNRATI CE B EY (CFO) 24 E Ml Egm.
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FXHE: (RFEANZEENS: 5. RESEKXREHIREG
AT

FxH44: The Economist: Managing Talent: Recruiting, retaining
and getting the most from talented people

f£  F: Michel Syrett and Marion Devine

H hR #k: Profile Books

REAT: ANA

T O 256 ]

HAREIE]: 2014 4E 2 A

REMX: FEKFE. 68 \
$i§ﬁ’ﬂ= EE?% Recrulting, retaining and getting

the most from talented people
% . g

ER=P
ERHRINIFAS BRI BN A ——WERARE B ), W] S URAIAE 55 e KAk

ER-

¢ ISR AR RN BN AL 2T i A BB

¢ RPET RO KRR B AT S L TR Al B HL SR A5G

¢ KRB HERRIER TR I NA T RFE LB AE, SEhr b, RS, A A6
RIFHLN

B3Pl

WENMZS AR, SRR 7 TR B TE A0 5 Task,
FHREE SR FREIIANMIREGR L . XA NRARXT R 5 155 T A k25
SHAEH, AR B IR, XA R R IEEZER.

APETFGRM BT, BFEE. HEER BLkan. BIANE “RA”7 BIA
KR AT AT R, UMERRI 7 A B THRREAF . mak. BR ), /el
JE AR EARAT BT G A 5 R RS R A

AP HED L B & BT
YEHE A

NG - @RAB (Marion Devine) s&— i /E R gmbE, W& /ELHE Managing
Uncertainty F1 Successful Mergers (35HH (&35 N) HIARD . Wil B A) A 7 2% Be A e (5 E
VR PRV 885 B 70 A\ A8 BT T 4R
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KEUR « F3RHF (Michel Syrett) /2 58 BT HIMES, MAE (G Lak). (B H
EED) AN CEMELAE) BRI, RN A 5 22 SE /R TR A B SR 1A 5e 22 B S pLA R
OEEARTITT. MR ST RS 218 A

*k*k*k *kk*k *

HXHE: (GHFEAEHEK: BN RSB ARE

HIFER )
¥ELH4: The Economist: Marketing for Growth: The role of

marketers in driving revenues and profits

£ Z: lain Ellwood ==

H RR #k: Profile Books %%

REAT: ANA

T O 22470 —
HAREE]: 201441 A MARKET'NG

REHX: PEKH. 68 FOR GROWTH
HEEE: BTFR

% H. g¥ S

EX=F

EWMA R gL H ORI AR SRR AR ERZERL, FEEZL5 LR —
AR IR IRAT 123 5 B AT

ER

¢ TR E A OE A DL R

¢ R MRA VRS RGISEBN TR, USRS E 2 2 5 bR i) ST 15

¢ R IR T D N ST R SRR WA A, EATTRE B RTEATEEAT A A 1 [l R

Fay

HitiN

¢ EHTITARSGE, BT T E B A SRR A T
WER AN

AR A% R MAE B T E A HEAT (46 T AR DN T E R BN O A BT K
Wi EEE . EHAN RECR TAF R 2R EENIER, RN NFER, ]
REATE RN BRI . B ARG IS BCE R KBRS N 55, R ]
FRPEER o AR REANIRTL = dh AR S hnttE . BN RARBS, DISLAATTH H 28—
I TRL AL 7 R BRI 2 P TR 54T 8, LRI & . XN a8 AR Tk g%
7 RIFE W T o

BRI N=AEIY: MR R A M E R, 2 A N TSGR
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B RTTE, B8N A TREEFR IR ETE. EWNE 55 FHEE S,
POt T KR ERIE A FAEDEE L e WOIMAE M R iz b 55 406 F At E A Bk SEE R .
BRI ARR AN AR A TS, FEES . 255, ma. WK, i ERER, B,
Mini. & 204 Target. HfEEE. 482 Zara.

TEE RN

PR« ZIRMAME (lain Ellwood) #iA =+ ZERE T1E4
5, MM fEHAR, FHE. i MEE TS, ERZRAR Ak
Wikl g, Orange. KA. RSA. =&, FRRRl. BE 4R
i s S 2. HAl, s 88 B CRE AR, ATk g £
& Oy 1 B i AR B i % TAE . f#E8 Brands and Branding
— 4 (452 N) 12010 4E, ISBN: 9781846681196) #E'5id “
FERSRNE ” BT I N 2 s Al AR /EIL A Wonder Woman. Marketing
secrets for the trillion dollar customer #1 The Essential Brand Book

*Kk*k*k *Kk*kk *

FCHAZ: (T EFNTHRETFEEE)

FH44: The Economist Guide to Emerging Markets: Lessons for
Business Success and the Outlook for Different Markets

f£ . Aidan Manktelow and Frida Wallin

H hR #k: Profile Books

REAT: ANA

il #: 256 W

HiRRETIR]: 2014 4F 4 A _ Guide to
REHX . PEKRFH. 68 NG,
$i§ﬁ'ﬂ‘ EE?‘TI%‘ Why they exist and how they work
3@ A, %‘Eﬂ; v eoumion

WER AN

AR, A N AUATE B SR e — BRI IR o REVMIESIRF M i 4 & HEE
b A 5 e R R AIHLIE .

220525 ™ (The Economist Corporate Network) Z4FERAIGZ4 G WA & R IR, S
TRAFHF T RIFINIE, #RF2 AR G0 FRREER R ERTThEFEXK
M (The Economist Corporate Network) [JHIRA 352370 5 AT TR Lk En i A TS 7%
MR HIREE T, RIE TARRERERAR .. SRS, DR AAAE IEARI T
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o MATEHEL T BASAEAT, AerEE (R, 2. BB ED BIRE. T
VARIIE | B/ R TPAS 287 4 NS

TR A (The Economist Corporate Network) J& 548 b A E L AR A 15
HEHRMWLRENEEER, RAEWATEAHMER T, TR IRIREX LTI EEN
MLz, LA R anfa R eAl.

YEHE A

¥« BRMESE (Aidan Manktelow) &R 225K W L4

FEIX « JRBk (Frida Wallin) & &40 %K ME| AT

*Kkk*k *Kk*k*k *

P (M FFEER: SREHEILER) =
P H 4 Debts, Deficits and Dilemmas: A Crash Course on the oa7————
Financial Crisis and its Aftermath

£ Z: Zanny Minton-Beddoes

H R #t: Profile Books

REAT: ANA

T O 0|

H AT . 2014 4 4 A

REHX: PEKH. 68

HEEER: BTR

R H., ZE

FE-

2007-2008 4F [ 4 fl fe AL an ] 57 22 52 0 24 4 i 2 5F

EH:

o 1 (& 5r¥5K) (The Economist) 44 & THARAEE MZ 55K BN S 1E

< JEME . ML BFEITERET, BN ERVENIX iR R e R G A
EEFE. FEMAE LN LB R I SR L SR

AR
VE %5 JE « Bl - PEIE T (Zanny Minton Beddoes) Kt FLil] (45 %5) Zebdf k4Rt
FENLEILE R EN LR T &, BONEEERTX @R A PR, A PdsRgtg
FHKR, BT 2014 FHERH. WA
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e « - PEIE T (Zanny Minton Beddoes) Xf (Z4:572% %K) (Economist) 24:& R F1ks
HERNA, R T SR A BRI E 0, RN AT .

ZTHEHL R . fEhUg R Cad 7 A, HIRMIReESZ B Hf2m, KA fahLr R
N N

¢ BSIEK . EARRGHIRELF, S MEFLFTIEN A

¢ BTABUERI R RIECR . 25 E R RAT AT K AE SE NS R U R R I R B i 2

7k

¢ RS RYE . A FHARSS BN AN O T URF N2 DA RE 4 B 098 A5 45 R

¢ PRIEERAT %4 . AHPCREER MR IERAT B 2R 77k
TE& A

B - PEE T (Zanny Minton Beddoes) &0 T (&5 %5 4E) (The
Economist) £ AL gw4E .

*Kkk*k *Kkk*k *

P4, (BREEBHLY
¥ H44: Unhappy Union: How the Euro Crisis - And Europe - Can

Be Fixed UNHAPPY UNION
1E Z: The Economist, John Peet and Anton La Guardia '
H AR #t: Profile Books _T

REAF]: ANA

| #: 240"
HifREE]: 2014 £ 6 A
REHX: PEKH. 68
HEEE: BTFR

% . g%

EXUE
WINPT G AT P A, DAL Rz v R 7 Bl XA TR

ER:

o TH MBI BT TR B E A SE L
c B A AL

< 1 (AFFEN) REWIMNE XIS
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WER AN

RRTCA BLAE R A FE AN B2 18] Qe — SR 2R AN TR AL, 24 O R 2 IR E R R R
R RAE. SRIM, 655 EHLER, BRI @ B i S i sk ke 1)L
TR A R RR B ARE T fablid 2k

FaAbz 18] R 2% 03 2 A0 RO B X 2 [8) DA R Gifn B AN Gt i & 2 T AR B 1™ B F Bl
X EC T NI BRI R AR Z B e o W 2 53 A0 2% B BURF 2 8] B3R IR gD, i /e 3
AT BRI S 705 1) 0 B AR i g WA B i o

EANIE, WA S AN O @ 7 M E TR R AT S, WAk M@ . %
Fhr o B /R (Angela Merkel) ¥ “WrERERIGAIE 7, BRI 1.7 SRR OT P ¢
BRI R I AN 2 4. R — R R ER T L, U EA 5 20 T AR
HMEMHEE. AT REG 2 /DM E K FPCRAIE B R A A SE R R MitiE ? A1 Z L& 2
5SS A AE AR AT XU 2 D [ v % dF AR S T g 2 e E K 2y 2y i ? A EH
BB RSENL T, #5247 35 EORFRROR I M AT A S . 205 2 A1 Tl IV B0 58 4 T 3
FTHIBRZIEHE BRI SAT A N R0 ) SR s DA S ERAT I BR Ta) 4 1R M) . FEdfe — v, TR
BRI A R, AT 7 ™ R e 4%

e R
2y8y « FE (John Peet) & (Z35F22N) (The Economist) 24 =5 KiyH i 4 e 36 i A7 2 2 /R
W .

ZAR « i« JIUHEIE (Anton La Guardia) =2 (4572 A) (The Economist) Z% & 4 #ii & %€
Ric#, MNHBESERS T, X0, S ENEIMEIRATE S R AEEM X TAES
Zt2%. HH () (Holy Land). CHUGEES: LA A) (Unholy War: Israelis) LA

CE#IEANY (Palestinians) (%8 HifRAE, 2006 4F)

*kkk *kkk *
The
Economist

PTA, (R IRPREELA 2015 ) Pocket World
¥ F44: The Economist Pocket World in Figures 2015 in Figures

f£  #: The Economist 21 catin

H BX #k: Profile Books ;

REAT: ANA

T #2561

H BRI E]: 2014 45 8 A
REMX: FEKFE. 68
HILER: TR

% A KAER

A T GE X b oA KA H 59 5 rp [ N ROK S0 KJE 1705 =, Hi%w: 100872
Hi%: 010-82504106  [®Hk: www.nurnberg.com.cn



http://www.nurnberg.com.cn/

~. REXES - AERKEEFHRLGIEKRERL

WER AN

AN FRZ BB HE A 208 2015 i Q22 2k, AR 28 4s b AT 7T AT g
4578 7 i—’lé‘iﬁ%‘ﬁ@ﬁ%%i%ﬂiﬁ?——ﬁh&%ﬂH%*ﬁl@ﬁ WwEE NO5ANA%i
FoENkL ST B, RSB » e R RRRES IR E
SREIR SRR ) S W0 B = P

IRk R BAT M E S
- -CHE%HI1 GDP ﬁgééiﬁﬁk 50%, 1A H A 11%
- FIAREEA ER A E RO 7 10500 3675 RS HIY 110 T
- AER AN RCEL R BT A DN KR T = Ak B sk
- AN ED AN FR [ S SRR AR R X BLC BRI 1100 12357T.
- it 489%(1 5% FE1E 2o & T AL
- RSB TR R L2 A B AE T AR
PSS PNHE D) G INIES 1) 53 PNIHE D gridm

A4t 200 AL 4, 190 ZAEK R, i 65 M EL BRI TE
4, AR RRTTIX A S (R 4R

(A8 g HeFtH L) (The Pocket World in Figures) st /& 52 31| H B DL T3 Ak 2241 TR S 2
B, MEERE KRG B M ARTIEPIEX A AT .

PRV -

CRAFR ISR RAE®E A, WEIERERAT . RATAE AL, BOE. AHR
Lo WURRFRATE, R R/ H R 7 4447

- (BEH LR

CHEREEE. BRIORESE. WARRZ.. FL R HNIN RS
-~ (PB4

“CEHIRERIRATENFRE TSI R — VIR AR A7
- (BEH AR D
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HCH4: CELRBUE: LR 5 ol SR ELET EE)

B X H4: The Great Disruption: How business is coping with
turbulent times

& . Adrian Wooldridge

H kR #t: Profile Books

REAT: ANA

W #2888

How busi ness 3

Y lerth thritart) o

H AT . 2015 4F 4 A \ )
RERX: PEXH. &8 L %
$i§@ﬁ'ﬂ EE:?‘TI%J‘ ADRIAN WOOLDRIDGE
% H. g%
LR PE

HH (ZFFFKZE13) (The Economist's Schumpeter) FITE#H 2 T Tk 57 5 £ %
HH S FE A 0 2 R VR LA D 2B ] 2508 R AT 23R

FETHZ WO FIRE A3 RAIM N ZS, B4 B2z « A48 54 (Adrian Wooldridge) & 41 1
2 A R R vl L) g &

IR A R 2 B IR LI (TG J s oK B BB A g LB X i A Bk Ja A4
b T R SO TS B BRI IR BT TR RIS N s S5 IR . IXEEH A
LRSI ML S oy At RS A, 772 TR R R 2, IR N 20d BN

(ELFREUHEY (The Great Disruption) HHidiE

SIEAERR AT A R, RS 1R T R B AT,

- R, HERHIS, SMHUABE I R CHEE RO .

- MEGRVE AR, WAL B, SEAAML, WTRLE, A M.
- AT @G SRR R RARORIE RS R ERE.

AFILIREERAN T A LB « Ba4 15 (Joseph Schumpeter) &G P AR FR W0 ri i 45
A HIEAE A L HMME .

TEE RN

FIfE B 22 - (ifE B (Adrian Wooldridge) #& (&5 %) (The Economist) F £ g,

e CREIRAS” TREMMER . MR EREEURR X TAE, {ERAREE S, R EITERS
THREBEAR, ST (EF%E) iR EIE . REICE M E L.
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FAFAAE: (AF]: Far B SRR P8 ) (A Short History of a Revolutionary Idea) . _E# A7)
(God is Back) I (ZEPURHdr: [EKEBPH2ERMETFE) (The Fourth Revolution: The Global
Race to Reinvent the State) .

*Kkkk *Kkk*k *

FLHE: (G EFREIHALARTE R TERSKY. BN
PR Al )

L H 44 : The Economist Guide to Organisation Design 2nd edition:
Creating high-performing and adaptable enterprises

&  #: Naomi Stanford

H hR #k: Profile Books

REAT: ANA

T M 3/W

H BRI E]: 201545 2 A

REHX . PEKK. 58

Bk BT

x H. 2%

Guide to

WER AN

AR DR O 2 2R B A 7 A i) R BT BT DA SR SRR B B R AR AR A
BCBAR B ML 55 J7 AR R 282 190 A2 T I K, th B HLAE TN IR A A0 B e LA
B R 15 RS AR RN o

SR 2 SRATTAR A0 25 A5 J75 T 1% 10 ) 2 S B 2R A AT D PRV 55, S0 A B U AR X 28 0K B ) 1)
BLERMARGNTE T - REAFHTHIRIARGEN, XA s ——pm, —
REH R E T PAT B R RO S, SO AR A A B RR R 4.

XAMEIT FHRIRIT (&5 F6F) (Economist Guide) JE7x 1 45 53 B 24 tnfa) 4 JEL AN s
WA S, da M A RE 5 e S o7k

- HSEH IS ALZ E BT A ], AN B2 B fa U [e 0 B A R L 1 S BT RS

- EffEE—— AR R EL AT A HA

- HREAKN . HREAES, AR IR LR,

- PSP BEIR: — R vt vl RE S R B ECR 2%, I AHE AN H R Is /E AT S F 58
ks

- Bl RS F AT IS AR AN T 37 e 52 LI BEHEA i 5 IXAN I — M ORI ] R 2 2 T
fE.
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TEE RN

PEK - HiEAEE L (Dr Naomi Stanford) &34 [ 4143 AR R A5 4% J7 T )
AR FOMAER . RS KA A FME IR, W aeskaE . semEfns . b E 1R
A Sk A, WEKBEMBUFHLR .. ERFHEMRE AP R . ih2EE A, i
()17 www. naomistanford.com J&7x 7 HZ 47

WAARTEH «
BRI
IR I U LR T AR OR 932D SR ) AU, KA R BE T TR A B AR A P SR
S h R R B E N
- (L) (Personnel Today)

LG TR S £ T L AR K LR R T THI PR AL T e LR S B A e
- (%% 5124 &) (Business Executive Magazine)

CAETBERBER T AR, - (BOEZE N) (Professional Manager)

*kk*k *kk*k *

P HE: (BRFERXIR: 8 11K

¥ F44: The Economist Style Guide: 11th edition
£ #: The Economist

H R #t: Profile Books

REAT: ANA

T 212

HRRETIE]: 20154E5 H

REHX: PEKH. 68

gkl TR

% B KAR

WER AN

TG R IGE IR TR SR AE T R A

F R

o &R rHd—-HAE

B — AT R —— AT A FE . JT, WEEA AL AR,
W RHE DB, MIAEZORUE - HERNSEH

X SR AN A 75 23 T3 SRR I AR UL — MR ALY
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WA I 5 A (R SCHEAE T AMT (28 . WUE A — TR A, AR AT RE TR A T K

Ao e L EEXZ ANE RS HPRERE, SR —ANEE RN S5 22 F KK AT
HIPSAE I BABE XU ARSI AR, I Al A 0T AIK

(A TFHF NI FL) (The Economist Style Guide) 38 i B 17 I 1: 1 ok 0 5 B B Sk 4 Sk
o TR RS EEIBMKS F R — SRR T 2, FR R R R
FBREME I, AT~ RS H TR ——RaE T AR R B E /5 DU R T
FIE . ALt 7 9 [ SE 5 56 [F 8 2 (A ) FEANF 2 AL

(ERXAGEE BRI IOERNERE . B iaEE. WAMRIK, R RNSEAE
mZ . DR 23— 2]

® AHFAEIRET . ANTCA T /RTEEELS, WERMATIRALELS, HREFAIE D
HEMEIENTC .

® L7 between “Z[A]” XA, FEPIKE T ZHWE N, BARRIE, XEEE LR DS
Hlo TEMSEEL VKN, XX E 2z ) i Bk i o

® critique /21 WHRARAE A SN, 3R criticise.
o NOAEAIEIE. AR TR, AR ERRRE TRk
(LBFEF G FIR) X TR — N8 XURS VA 38 0 AR B0 2 i 12 )
YEE A
F M 1843 SEAEARZUT MR LK, (&PF4E2K) (The Economist) At 3 i — I [ brf

RSN AT y07C /I /2 I S ST 1 M AN AN AN S 255 2 NN AN 5 N 3 /1
ARETIRRE . TR T
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HXXHE: (RHFEFRTEFRERES)

B F54: The Economist Guide to Country Risk
£ #: Mina Toksoz

H hR #k: Profile

REAT: ANA

T O 268
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