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About Kogan Page

Kogan Page f&—ZX BRI S AR AR, 32228 AN R 2 R L 2R B
ISR oLk B, SRR P A A 0 1 25 X e . AT HE Rl S | — s — iR X
Ik A, AR EEAR SR E AN bR 51 o i F RS

T E R R B A AR I, B (BEE 8T ) (Management and
Leadership). (MiiznEa 5 /ALK K) (Sales Marketing and PR). { A 1% JEE 5
2I1) (Human Resources Management and Coaching). (4l 5% ) (Finance and
Investment). {l% Mg 5 XU ) (Strategy and Risk) (/N ALY (Small Business)
DL (Wi HisHi) (Logistics and Transport) [K7AsH R H, Kogan Page @57 17 R
FRAEE . BB SHRe R 5 R iR ™ 5, Kogan Page 1L
PRft B @, BB ER R R, R EEE — 0 TR K R
TR, e SEELE AR,

VE T ATIER b Hi iickE, Kogan Page A RIFRATVEE K% . P T
VE R R A TRAL BT R e R S e b R T 1) e B o A — LA 25 A8 AT ] B 72 A 1)
LR, BATEMATN A G5 B AR RIS LS &, LB T s i iRtk

Kogan Page s L1808 (1) 26 0K E, VRN #KE 7 B A w Ik HS it
Kogan Page # 2|7~ 70AEH « AT T HIES K6 M2 e ds E# AT L3RG .
Kogan Page 7y AL FAL AR, CAmIhaE | — - R & &A1=

=
HH o

Kogan Page fEARZL, HIMALH 18 BANAT p ko RN, AQHER R4 ARk 55 T 7
A ER A AT o BATTE B Bl i s A i Jp il i fEAC BB e L VR e m e
AA R 2 s R R U AT E Br A5 LR H AR B btk 57 2 530
FLAILE . Kogan Page L4 BOM AR AR N G35 v g A 5 R 18 R SURT Fe
TR o FAE AR KV 2 A5 B Bl K 5 3, dE L s HOA
LG RREEHBIX DL A 2R X

Kogan Page 53¢ [ [F br BB E R RFFHE VIR, QI T EE L. Hl
Yoo RUEKFSEEPTREM G s pit . B HR R DL B IE LR
XFP G AR PR FFA 2 T A2 v N 52 R DX 5 [T A LA R 5 30 3 4 5725 3 2 0 45
JEFURH SATA )L [/ %% . Ak, Kogan Page 726k Hi iR GE 14 N AT L GE 0% 5
HEHRSEmMEEERSS
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HXCHA: (R TTAARR SRR B HE 20 R TR AR RSB sl L 5 R )
¥ X H 4% : EMPLOYEE EXPERIENCE STRATEGY:

DESIGN AN EFFECTIVE EX STRATEGY TO IMPROVE y
EMPLOYEE PERFORMANCE AND DRIVE BUSINESS ¥
RESULTS e .\
fE F: Ben Whitter EM PLOYEE
th % e Kogan Page EXPERIENCE
AKRFEAF]: ANA/Leah STRATEGY
® ¥ 288 Design an effective
HAREE]: 20234 7 A EX strategy to improve
employee performance
ﬁﬂiﬁlz ':F‘ Ejﬁ% and drive business results
HERER: TR BEN WHITTER A
*  H. 2%

SEPIE

BEUH AN St 7 A ) 53 T AATR SR X ok S5 B R LB AR5 R B 53 TARR AT ) U F
N, R4 T T pr R i — Yl

€Ot ARG M )RS 1 T PP A5 23 b L B3 TR 75 3K 5 SORTE ST A 280D B3 ARS8 CEXO
Mg, IR RIIRANL ST . BeAh, IEIRAE T A ST MOl 55 (1 H A BT IRAT R 25 A G 3L
FREO4R S, A fR EX SRS IE F T2 is . Ra AN 0 TAE . iR e 7 an ey s e gk
BT RIS BB IR R . RE AR, AR iR EX SIS SEELAL KM 55 S
ER®

AFORH A FER L. BEAE. SRR B AL R s HdE . wEFEA
EREBIO A BeAh, AR IR At T LS, IR RIS 7 AR A AR SRR
P NPT T U5k ARIEERA « BHF, flifE 2021 5 5 HAE 03 ARy T 1 AR I 3R
5% Thinkers50 FJAT], XAFSZHTA T ZM . IRAMGERFA 2L EX KIS R B AA Ll At
itz 45,

(=P

7 < BRF (Ben Whitter) , & (5 TR 5 TAEH I ANZRAKLE) (Employee
Experienceand Human Experience at Work) —HHI7E#, J& HEX 205 T 4
1T E A SO TARSG B AL AT (WEED MBIEA N . AREIL “5I NiEHT” EX
FLIM4% Thinkerss0 1124 2021 HE4 BRI E HUEAE R Z —. ALLAERIRIEH N
B FRIHES 03 ARG [ 44 o AhE I S2 00 ) 3 A, RS, B

A W SAAER HEX MOl THRI A TAERBE R . e R S amks] T
1800 /3N, WK TH—Jm EX WM R, FFHIE (RIBLMm) - (GHBIRER) . (&
Y« (CERERY  (EFFFEN) O RE BT AR AR . M ARMES 2 FK R
Y/
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Ao BRI 2 T NS TARES R ARk UE T, IR 30 24N E KW A
R T AL RIRRTE . M ZH PHAT A BRI A =) (V00 1) RO SR Sk, 35 B AT e s, SEBle
AL RN AR . 2021 4R, Al CADBSIRZRED) WA S N SRR K 2
—o ME I EC R, EAELBKIT RIS, 1T LLE www.hexorganization.com |5 A & A1 BA
H1E, TMMERSST N, HREEEDH.
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L. (BFEESEKRE: DREARERTERSIEYE, BItXHEERS)
3% X # 4 : E-COMMERCE GROWTH STRATEGY: A [N O
BRAND-DRIVEN APPROACH TO ATTRACT SHOPPERS, s @

/) c o \
BUILD COMMUNITY AND RETAIN CUSTOMERS -

£ #: Kunle Campbell E-COMMERC
ﬁ‘ kR #t: Kogan Page i GROWTH A
REAF: ANA/Leah STRATEGY :

" % 288

A brand-driven approach

HIRRIN IR 2023 4% 8 f3 SR o
ﬁﬁf@IZ' EP@j(% ¥ retain customers >
HEEER: HFR e ; ;—C - b"" A
gs ?:]2.!: 2.173%: unie amp e &
NG

B EBREE, HETRESLANEREE ZRAMERNEHRBRKRER, &
RAGE. BEPNSERMENR.

N T R AL % SR A S, oI /N R IR R R R, TR S I K
ERE IR . N TR SRS, A& E AR — MO BT IR (R RS
KIS ) AR 1 DI K OS5 T RAMERS, EOREEAE, eI R S flE
SN R REAASG (B )2 T SR ARG R, IR N A AT R Ak 58 B e SR
SIAEEAER

CHLT RIS AE ) JR S it 1 oS USRS, Bl o] 54 520 70 BN 5L 8 A R
BBV R R, BEG AT A DU R BR Pty KSR g, IF25 R 3% 7 B Rb R AL B A 40
AP UE SR ETRHE . AT TERVIR. — RGO AL S st TR A
R, JRA A S AN IR AT R EILH F e S5 K TR R B AR R

(=N

B« ;IR (Kunle Campbell) J&—47 BT/ 55 KRR . M s E 4, A—FK
B AAE 2R AN 4 TR B p SIS, JF RS TR 55 4% & 2X eCommerce Podcast. il i
7E SAP Commerce FlE 50 SEARIT AL A 2 W B AR YRS, 2 Tl A (AL R)
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AT PR SRS In ) 25 [ B I IR K. 2021 4, i Influencer Marketing Hub, Scurri
1 eDesk VA TRZR HL 17 45 SN

R
HCH4: (PHRR WS DUBRZE ALY

P F4: Brand Storytelling: Put Customers at the Heart of Your Brand Story, Second Edition
f&  #: Miri Rodriguez

& H-E( ?:I:: Kogan page 2nd Edition

RELAF: ANA/Leah

HRRAT []: 20234 7 A

REMX: SRR G " . o
® ¥ 3047 O™ -
BRI BT e

R ER: BA, HEH, RTH, WIS
368 in Public Relations (Books)

1,473 in Advertising (Books) MIRI RODRIGUEZ

1,586 in Business Communication Skills

WA

XA R BRI R (i R IR B OK - DR AR HTIRS, U R i B
ENRIITERE, AT SEHL A BIRE  TH SRE AT NS 5 AR A LS IR 03X — H AR

JUERFH T IR PR BT, (B 26 i TS 2 2k B2 R A AT TR 7 i BT 55 e
B, AR R P A S AT R 253 . (YRR LSS, 58 IR BN T
PR R R e a S, IR R TR AT B TR A . AR “ R AR b
PSR UFR AR K . WG “ 4R ” SN ERGE, AT e i B R 4
MR EE—0, DAEHIEATR S R

SPIRAE T AN R BRI . MIER. REE AR, RN TR AN RE R Tk
Ry “HWBRIIKEE” 0ods, IFRABITRZ P BN “ 4 At RN o A
B T A AbLER ST . N RER F Sk R RE U B — 1, A 545l xF Expedia. 7T
AT AR 2224757 . Adobe A1 AR S5 A BRI 42 it AL BT VT VR AN ST FERBOA AR IN R, U2
3 it S AT i L 2 B OR R H JiE  E

(=N

KE - ZEEMRHT (Miri Rodriguez), & 5k 2 B JE A3 ¥,
&AL BIRIR R I AR S F IR . PR AR 1wt ot
W WA EARNE A CE . AR, B RS EIRE . A
N it ORI 754 G M 73 T 4255 44 3 S 2 R o AL 0Tl o Tt /7
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M PRI TS T 2K, FR A BRI S T S . i T Adobe,
Discover, Walmart 1 McKesson 2% ' &1E .
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g (WAEHREE: FARBEERIE)
¥ F544: Content Marketing Strategy: Harness the Power of Your Brand’s Voice
fE  #&: Robert Rose -
H AR #t: Kogan Page C b RN N
REAF: ANA/Leah _: :_. N
HRRATIE]: 2023 4E 9 A | TENT
REMK, AR, 03 ME\?#(EN :

W % 248
HiE¥kl: TR )
v STRATEGY

#1,086 in Industrial Marketing (Books)
#1,473 in Business Communication

#1,642 in Global Marketing (Books)

Robert Rose @

WA
TSR TE B TR PN A B SRAT R ST R A R e 2l A R SR A E R SR, T L
KL

WHEOUT, R SR L A i N A E IR Al . WRERE ZIE
B S o 5 E BT A AN By s AR B I B S RIUE T i A9 A B E A
v BTG S O ) DL R P 2 A 1 T AT B R E TR S R, B ARy - BRI,
B Wyt R R E TR AT R, A EE A T R SR G A E T
e

A FUARRE T IO W I SR R AL % ot R fT A P 28 B, DL RS B SR AT T T 4
HI s T2 55 BTy o 45 AN 5797 51 3 A rT (5 43 [T A S5 78 AT B A
LEE, ENEEHENRRE-BIESR, A —NELR, AN RISEEH = R,
O RIGZAT S, HETEAR., XABEE T RANEEHRENS NMERMz6, &
% Capital Group, Salesforce, Hilton Hotels Al Adobe, #2it 7 — gt RIS AL, K28 Al
BTN E R

(=N

Z1a%F « ZH1 (Robert Rose) &1z T IIFIAE JE WM 1= 4 B2 37 17 (6] B A DA P P 2505 4 ik
W5 5K, R A E A2 (CMID [ 1 TS 01 ) LA B pA) 25 W5 V) B o 5 4R T B S 1 s s 7 o
g 53224755 . SAP. NASA. 75/Kifil. CVS Health. Hifiif. Facebook. fFZikffie. [l it
Wi UPS FILE/R B MEBIA o5 R A & S S TR AL A1
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34 (CARERER: FARMER R, F2h)

L4 Responsible Business Decision Making: Strategic Impact

Through Data and Dialogue 2nd Edition d Editio
£ F: Annemieke Roobeek, Jacques de Swart and Myrthe van
der Plas

H AR #t: Kogan Page

RIEAF: ANA/Leah et s
HAREE]: 2023 4E 8 A

REMX: PEKHE. 68

" % 344

HiRER: TR

% . 2%

— e R
—
-
—
/a
7,

LEPIE
%k, FHER R ZHE R R J1 . HBE, kAR ESCI H AR

LA LV TE A0 R B SRR R R SRR 7SR . B T ME
28, ATLLVE BRI B L, AETEAEANE S L 5 H AR DR — 3, RSB EBIT . ATk
[ 25 LTS i

® iR A WAL p sk ?
® UnfTki ESG E FI‘T%%%ETZISE’JTEIEﬁiJJ ?
® RS ol G S H AR ?

SRR AR N RIERE A KB R, FFX ESG. RIFFLEREHAR (SDG) « %
TACE AN “ R Rl st a7 AT AR RINT . BB R S 8 T 2 A N PR B, i
i ESG #IB . FIHFER I H AR MM M AT KRR A FRe 5 T 5 R

YEH i
LUK « B 17 (Annemieke Roobeek) 72 Je BB RIS (%) GRIR 5%

7
YAz, BTEHTREF RS T 0%, MeetingMoreMinds A1 GrwNxt B JEHATH . i Hbrig s
F B &2 R 2250 F & M AR T E 3

1) £
==
B
Pm= =y
=
==}

it}
7N

FETE « 48 « Wik%RF (Jacques de Swart) 2 HEKIER SN, ITHERDHrEsT], t2
ISV A TN SN IV RV E 2 6P

KIREE « LA HT (Myrthe van der Plas) 1 57 faf 2= 3 467K 3E ¥ 18 20w A S8 50T 15
ST/ B Lakisama 54 2 BILGE N, FENE T 2022 SEmr 22 BE A B AT KRS R B B AR i
TR WIETE 2 BT K2 PR RIS P SR URAR o Wt o A7 == BT U RS Y
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FXHHE: (B2B ZFERK: REFHEZSERIAERE, 5= T

fR) 2
WX H4%: B2B CUSTOMER EXPERIENCE: A PRACTICAL

GUIDE TO DELIVERING EXCEPTIONAL CX 2ND EDITION CUSTOMER
f&  #: Paul Hague and Nicholas Hague EXPERIENCE
H AR #: Kogan Page A practical guide to

N delivering exceptional CX
REAF: ANA/Leah .

ick Hague

ﬁ ﬁ: 288 ﬁ + Paul Hague ‘
HARATIE]: 2023 4E5 A |

FREBHBIX: o KRS
WP TR
% M. g

WA

ARRFTRA: BALARE SRR T RIS I MRS, LR anr i N A BedR it =
AR50 8= KR R AFTHI RGBT I

8 FX A8 5 F Fa ra 48 AR W A AR B2B Y T 3 5L 2 ARG o BT R R R
TNTARGE T 5 PRI P SR B AP I S5 o0 3l

(B2B 2 AL ) 1)1 ean T Al £E A b AT b s Bl dp AR 1 & RS . P
JHEARE I, R, 51 SEE SRR Gl WM. SRR RO R
Mg fe, FraiX a2y B2B A ETE il .

BT RRRARG SO I RGBT AT, St 220 BRI & P AR5, RS OLE K54
NSNS, LB A R & PR IR TR XN HTRRCAR B 7248 383 a0 e sy ks N TR RE
IR SR, R AT SR SR A R AT 0% 7 1A 6

P18 T Zappos, Nordstrom 1 John Lewis 2573 7] LATH % 5 4 HH 0 128 7 AR B8 1Y) — 2
REZIIRG]),  (B2B &KLY SEAE B2B MBS TAEMIE AL L B 4% SCAS

(=P

JeFE « ¥k (Nick Hague) ¥ 3 4c [E 247 1RE, /2 B2B International HII& G146 N FHek JiE
FE. e B2B Mg FT A AT ARG T 25 4E ) TAEA K . fh 32 KF B2B Insights #%
%, EHIKV; B2B B BRI ER.

fRZ - ¥g#% (Paul Hague) #3F9[E 21 51HE, /& B2B International LA B4 N . fBTE
ZE NI T A SN T T A I 50 4R (S A 5, A (S B T A 9T ) (Market
Research in Practice 5e) Fl Mk zCF- M) (The Business Model Handbook) (t2H1 Kogan Page
) -

A6 g X oA R B 59 S N ROR S SCARE 1705 %, TR%%: 100872
. 010-82504106 M3k : www.nurnberg.com.cn
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H3HE: (SRS REREAR: WAEXIE. HFk o sir IR
X H4: BIG TECH IN FINANCE: HOW TO PREVAIL IGOR PEJIC

IN THE AGE OF BLOCKCHAIN, DIGITAL
CURRENCIES, AND THE METAVERSE BIG TE[:H

1182 Ko o IN FINANCE

AT, Aot RRER
B’ ¥ 256 |/ DIGITAL CURRENCIES
HRA Al: 2023 4E 5 A ABDMEES
AREHX . HE KR m J!f
HiEER: BFR m[ r%
x . 8% 5 : &%}\
NEFA

Bt KRR 24w R X B BEAE Rl USRS S, RS 58 A0 T L5 R B
(EECNEEEN L

(ORI KRB AT X RBRH A RIE I L35t h i gria b . g bl ke
R A ] S e SR T BRI LA . AT TR R S A R B E AT S IS HL, IR
A VR IXHUEE . BORIE O SRR P BT DR A B e RO SRNE . AR)E, PRl T
R AT RO X LS, BURFAERATHES) B O R AN b X EE R A

(RS KRB AT ) IRARTT T RABHE A F] L KRBT a0l A i L
W18 24, M TR S 53 o Wl REMUR BT . EAR R 1 IRAE AR A T 508 T,
MEREEY). Brgartem. Lt BRAN (DAO) NUTTH  ABIEHER 1 SKERT)
SH G BGE SR TS HXZAT I . A A E BRI R R RS,
QIR BEBTE . MENU . AT M X HEE L RN KT, $206 T AT UME 1 P9 LA
B S SRR WA A BRAT RN AR D0 < Bl R R R SR RN R 0 52
Pk (o

(=P

NG R R - R (lgor Pejic) FRHRAT AT H R HREN S 1 415k
) Ko MEERATI AT 2 /NEHIRAL, BRI RN I R FARAIT SR 22—
. eI [E BRI UF R B SN R, DRI LT X B g T I AR %2

')’ - EHYMILE (SRR PEiE N Bracken Bower 2 = AFBIE 2 —. filZ

'_ B (XBEEE5HIEE)  (Blockchain BabeD [IfE#, %155 Kogan Page HifiR,

RAF T 2020 FEMSLHEAL, JEROEE (EREN AR PENA H REEA.
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A Q2L HEERLAER. SREARHASE)
X F4: 21ST CENTURY BUSINESS ICONS: THE LEADERS 2] ST
WHO ARE CHANGING OUR WORLD

f& . Sally Percy CE"TURY
H AR #t: Kogan Page

RELAF: ANA/Leah BUSINESS
Pyl . 240 " ICONS
HRRAT R]: 2023 4E 9 A
REMX: FE K
HEER: BFR &
* . g%

WA

MAT « DT (Jeff Bezos) 1 E KT B #HHA R A H AHE (Satoshi Nakamoto) , (21
ARG BHA TS S B HORE R R A0 S5 RS B

B RN JE A — R R, ARt — A AN B A B AR i T B A AT T i
BIHr. PO 1TSS B TR A R . RAE AT RE & 51
PR A, (BRI NI M A SR A T A LR A LA -

REMINFIE R EM BN R 5, WA, T, ST EARSENE, #Hr T 2k
RIS RIS . T REERJE « TRRK « 4 (Whitney Wolfe Herd) #i{a s 38245247k, LA
JEK - JEYNAR (Jimmy Donaldson) @il & 57 7 YouTube piMkar E. (21 Al gy 2
Xof FHTAE X 21 e i Al g M IR IR ) — IR B AN BEHR R

(=N

B0 « BT (Sally Percy) J&—fir F ILLACH . GRS, &K F R SmTL.
WG S bR i Ak (Edge) M, R GRATND MIBERIA. AN A
B, JENEF ISR, G (BB | (GRIBER) . (RSEL) o (it
RUREMEE) « (SHLH) M (GRAK) .

kkhkhkhkhkkkhhkhkkkkkkkhkhik B E DATA

PR (BEEA: TR TSR ) ANALYTICAL
¥ H 4% : BE DATA ANALYTICAL: HOW TO USE HOW TO USE
ANALYTICS TO TURN DATA INTO VALUE ANALYTICS TO TURN
f£ . Jordan Morrow DATAlI\‘lT.[}VALUE
H AR #t: Kogan Page ‘
REAF: ANA/Leah
" % 22|

JORDAN MORROW 6%

10
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HARATIE]: 2023 4E5 A
AREMX . E AR
HiE¥kl: TR
% #. g2%

WA

(Bt pr) HBHH LA N T i iy F IR A e B s B A oA i E i I, DAk
AL SE R A PR

Bl % E o A e LR AR E, T2 RO IR 9 IR, 7 2R 68 A 7 A
SR, RZBAHLUFRA BT RIS —A . BEAMH B A1 1 pra AN 5y
PrpmiR pE A sE K WAL 2 FR e 2 W IE . BUMVERIRGE . CEEE ) s T ande
A AN M O ST B U8, BRI A A R R SR B A K

B i) AR EIZAGO Rt BN A, EATNMEZ, Qs i
P AL AT St o ASFae R 1A N ST 48 i i Al 172 I Lo USRI B RE N R0 IXA
T B RFFOR I RE RS, WAL FEE, SISEMAGRR T
I BT R s R S A A S OB RS I RAT B

(=N

FtFF « EF (Jordan Morrow) & BrainStorm &l sk e BaE A b 145 .
fib G AR RS TR H B R 2 R, HATHEAE INFORMS Z3HriAiEZR i 22 %
o AT B AR [ TR P9 I 25 Hh 0 2 2 ST R B R A 2 7R . A At
PN ERI, EA (BdEER) A (BURIKS))  (Be Data Literated and Be Data
Driven) .

FIXCHE: (AR EGEEI SRR ITEAMEENLELUGEESI MY, F=/R)
X F5%: NEUROSCIENCE FOR LEARNING AND DEVELOPMENT: HOW TO APPLY
NEUROSCIENCE AND PSYCHOLOGY FOR IMPROVED ‘
LEARNING AND TRAINING, 3" EDITION

3rd Edition

£ #: StellaCollins Neuroscience

H X #t: Kogan Page - :
fRFLAF): ANA/Leah n fOI’ I-eammg ﬂﬂd )
R #3047 -Development
SRR 200346 R O
ﬁﬁf@z ':Plgj(% _learning and training
HIEHR: BT ‘

%k B, BEEHE ( Stella Collins

11

A6 g X oA R B 59 S N ROR S SCARE 1705 %, TR%%: 100872
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WA

(PhE R ERE 2 AR JE) N2l 5k E (L&D) Tl N Rt T AL, Akt
MIRBEA I TTE, TR AR BEAE S

AA5iE BB Wt SRS, e 7 3B, S5 DU B AR AN 22 2] 22 8] (BB AR A5 k. &
JEoR T AT R I 2, Rl S AR o S RN T AT AN
TARFEE, T2 R PR AR .

FEMEE TRTEIEE F 52 SR E T SR T 5 REL AT LR R
SR AN SRR AR AR ) (skeg . TREMEAR ., RPE—AATEEkrHEE, Bt
AYET A o T ANATAHE RSB TAE Fr, 4% #E Humanitarian Leadership Academy,
Simply Learning UK #1 Open University % 2H 23+ 5 B X 26777231 L&D Mok 53 (1) L o
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Brkrhr « FIAKHET (Stella Collins) , FE2Aft:, FITOL, s siss  mbk & 8lin A3k
T2 E o R AT A H B LRI MR, 5% sickbis R B E AL B SR, . &
TR R SR AR T &, JESEIL AT R R IR R . 20 ZAER, WhEZE ] SRR
DU 78 TR SR U 51 T 3T 4222 2 Bl A+
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FICHA:  (EL T LB HERTT, R

%X & : THE BUSINESS ANALYSIS HANDBOOK :
TECHNIQUES TO DELIVER BETTER BUSINESS OUTCOMES, ‘
2NP EDTION 200 EDMON

£ #: Helen Winter THE BUSINESS
H FR #: Kogan Page ANALYSIS
RELAF: ANA/Leah HANDBOOK

Pyl ¥. 296 W Technique; to deliver
&Fﬁﬁ‘fl‘fﬂ: 2023 £|5 6 5 better business outcomes
REHX . FHEKKE B

HiEER: HTHE HELEN WINTER

% B, 2%

SRl

(RN P AT “BHFER” , EAlSaiiifsaRftLikise rmAas
R, BIRRBT SAT RIS R RAHT L TE B .
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e b UMEAR T A N 2. AR xRS, 46 7AW R A RS Bl i s
FIEU IFBEE T TRAEOR, LS AT iy i X 2 T B AR 16 3 05 8 -

S ARG T 2 R T R AR AR B A FPOE B 4R T B ISR ST
T E A RO ST S5 2 AT D RE R FT 75 2 i, I ABCRESE R i) 5 I SR AL
KIEFTg. ekt 7 HEENE . PR S M AR R S R T R R o X A B R T
BB AN R 55 73 A ok e, X2 — AR BRI RS o % TR AE AL A Ak 557>
Hr I RERIOEL A Ak T AR U, XA 5.

(=N

AL B (Helen Winter) #ilf i 20 SRR T, SEGRIRSS, W, f&®
LA 23 FH Sl B 1 D FEAE I R A R T AL o 2 MBA (L B Lk 23 et 72 ) B AR bl
8%, RAELIRE Business Bullet (140N, B ELHERDNL I8 Tlk N385 5.
O [ A A
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g (BEREER: B ARNER, REMB4ESN, F R
WX H 4% : AGILE TRANSFORMATION: STRUCTURES,
PROCESSES AND MINDSETS FOR THE DIGITAL AGE 2ND

ZND EDITION

AGILE
EDITION

1B #. Neil Perkin TRANSFURMM'UN
H BR #t: Kogan Page

fREAF: ANA/Leah .. :
W % 22| = 4

AR, 20239 e
REMX . PEKR THE DIGITAL AGE
HEERR: BTR NEIL PERKIN

e P N1

WA

IRRFIAE: KT HIRR RF B AR, LR E T B YR A AN A ol
M ENE; RT S SO iy AR M BRI = BIE T, DLR R
IR A SR B A {8 B2

Al A0 B AU AT N G U e 3 B 24 I AE Ry I ACHRS e Th 7 {8 36 — i (g
Ferl) Sl 35 5.
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AR rholy, DL SR AT BA RS RE I B2 B 1 ROIFT SR ST, B3Rt 1A Rt
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PERIRA, BAEONAE 2T R 35 AN TR R I SR R o A BLIE gk, Netflix A1 Vodafone
SRR REIPT TR, N T REER AR P ERGEF AN S, XeREREHE
rIr e H .
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; JB/R « 314 (Neil Perkin) #& Only Dead Fish (845N, X2 — K EET 5T
dfosms, BRORBGEIERE A T . MRS I, T S

| a1 R RPN Firestarters EUABATANIES, 4% 0% B H A A&
(BIMA) PR3 E ¥ AT i B2 S ANz — . Mt 2 (BEEE )  (Agile
-’ Marketing) I/ A1 Gl E w1 R Ry @A ol)  (Building The Agile Business
Through Digital Transformation) HJ&#&%#, XMA+# H Kogan Page /i
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R CREAA: TEE A\ T8 68 eI H R R IR T R THR)D

WX H4: DEEP TALENT: HOW TO TRANSFORM YOUR ORGANIZATION AND
EMPOWER YOUR EMPLOYEES THROUGH Al -
fE % : Alexandra Levit ,Ashutosh Garg and Kamal B
Ahluwalia

H X #t: Kogan Page .DEEP °
REAF: /Leah
e TALENT

N How to transform your
HHARRTE]: 202342 A organization and empower
REHX . FHEKKE your employees through Al
HiEEE: BFHR Ashutosh Garg, Kamal Abluwalia,

and Alexandra Levit

* B, B . "
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NS O TR A Y WATHRILA 3 TAE A AR RKAARE? (REAAD) A%
TR EZ I, R T ANTEGET & QT B A ] B R 55 .

FEAS BRI ALK T A R AR S, RTASN, mAH AR, B, 89S
HILAUR— V155 IR B R M R HESD A R BRI, JERBMATRE] A CHE g
REIRNE J1o CIRPEANA) B4t 1 Al 4033 AT LISR A 1 e mis A0 75 925, LS R O3 BT
ERM T AA TG HREENES, 5AARRMEE G, AT LA AT Gl 55 SR
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WA SCAC R AR e Lo B O R AT (1t 1 EDRIbL 2, Al B s Al e ik, JF
FEFEG P MRS AR RGBT FER S — T, (REAAD) SRR TR K
NIEREW P4t TR SRS . TR ATV U5, AR A TRIAE N A 00, IR et
F5 NA 5| 2l

YEH Mt
= W ILAERE « eSS (Alexandra Levit) /& —44 51 T i) FIR R E 5 . fihid

& (EREHIRY TRAERM (AT (Humanity Works) HIfEE . )7

| R B 38 E BURFE A SR AL IR R, R AE ORI A RS k3

JURFISn

FT4FFEH « s (Ashutosh Garg) /& Eightfold f#] CEO Fefil#h A, /& (The Brand called
You) FEREMEREA.

KL% - FERAIY (Kamal Ahluwalia) Z&1EZXK, AT A% KM Eightfold (@4 .
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X4 (FLIEEERXEE. MEEEERRE GBI )
EXPH4: HOW TO WRITE EFFECTIVE BUSINESS
ENGLISH: YOUR GUIDE TO EXCELLENT PROFESSIONAL HOW TO WRITE

COMMUNICATION, 4THEDITION EFFE(TIVE
£ #: Fiona Talbot BUSINESS
H AR #t: Kogan Page ENGI_'SH

REAF: ANA/Leah ‘
Your guide

n S 160 L L
H AR E]: 20234E5 A cc?mmunication
REMX . P EK

HEER: BFR Fiona Talbot
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SE TG o5 IR T I 5 FH K HECL'Oréal) < Loft Furniture A1 /i &35 (Octopus Energy)
MZEEITE, N TS EOoE b, DLEERAMTEE, RSB E bRk r)
Jr s FFEAR R AN R RO, RN . FERTE T & ELIEWN T ARk 8 2
W55, Hdd s ik s R .
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JEBGR « B/RTERE (Fiona Talbot) & —07 E R4 FI R SEER . MhrE
Tl J At S TAR, BT e 4 A M A AR I R B 2 RRE RN AR BRI
N FRAE BRI P VB S SR A A e CEMIHRRY , (BR
WY . CHEPREY) , (TR M (NFHEHE) SR BEHRY) L ERE
S0 LmRE . S (o E BRI IEE) (mprove Your Global Business English)
(AP BB ZFE /1) (Make an Impact with Your Written English) 1 (£ A TS
YEFEZIG)  (Executive Writing Skills for Managers) , JHiKogan Page i it -

HXHL: (TS B E AR DR RS B
¥ X P 4 : HOW PEOPLE LEARN: DESIGNING 2ND EDITION

EDUCATION AND TRAINING THAT WORKS TO
IMPROVE PERFORMANCE H OW

£ #: Nick Shackleton-Jones P E O P L E
# AR #t: Kogan Page LEARN

BT : ANA/Leah A NEW MODEL OF
LEARNING AND COGNITION
" % 264 TO IMPROVE PERFORMANCE
HAREE]: 2023 4E 1 H AND EDUCATION
ﬁﬁf&z . EF‘ @ﬁ% NICK SHACKLETON-JONES
FRBR: AT £
R M., 2%
AT AT

FA BRI, AR B TR REAA R AR AR AR IX A0 L&D Tk At
TN AREEA LR R ).

(T =221 W IRREBA T I R EH 4, O L&D Tl At 17— R 22 2107
Ko ERAR TR R . NSAT AR TR (AN B AR R T2 2 et Addinfrit
TR EAINESGBANS SE B . F/EF 95D A, AR 7 e 3. weitAl
AR RN R ) TAERARE T, DMEEER T R T e BT 1 e 5 AL Rk R AT fE
Hb A L S A T P

B T AR S A S AR DURAE TR ARSI AN 5 TR R AR A
UL U B RE R RS . ERAERT L N OB HRIE I SE 189, ik 22 ST AN
WEIZ IAIBR R AR R, BLROK B 22 [ A 2 &) (BP) ML [E ) 4% 24 7] (BBC) A5 R B AT 7L A1) 5

16

bR TR X A O KA 59 S BN IROR 2 S0 K 1705 =, WR%R: 100872
Hi%: 010-82504106 3k www.nurnberg.com.cn



http://www.nurnberg.com.cn/
https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Nick+Shackleton-Jones&text=Nick+Shackleton-Jones&sort=relevancerank&search-alias=books

o
ANe FEEEE - BUBRAERERATL AR &L

(=P

JBTe-WrRA-BHT (Nick Shackleton-Jones) J& PA ¥&ifi4E [ ()2 =] FI G367 s i,
fth 35 Bh Al 2 ) U7 iR T R TGO EE . fE 2 B/, Al 3EAE BP 2% ST BB ABOR
MR, JRAEVE TS A BBC ) L&D #I 1HEEE . 2017 4F, fhifi 2 2] 5SS AT T
BIR- g2, DIREAL S 2 4L RS -
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3. CEHST: FRASESEAREREREREINEAKEE GE= )

T X H4%: MARKETING ANALYTICS: A PRACTICAL GUIDE TO IMPROVING
CONSUMER INSIGHTS USING DATA TECHNIQUES 3RD
EDITION

£ #&: Mike Grigsby

H AR #t: Kogan Page

MIKE GRIGSBY

fREAF: ANA/Leah MARKETING
W % 256 ANALYTICS
HAREIE]: 2022 4E 12 B

REHX: HEKE P

ﬁﬁ?ﬁﬂ. EE?R% A practical geide to improving

* M. &% e

FRAL B : W= HICEE AR EHEA
WA

WESA AT RENA I, AT AR E A AATT R BRe D 307 A el R 9 B 3 20 b MV ISR 38 1 i 4
NI ? BN IRIZL TR LU, UEZ .

BB AT AR VR BE S R P U BOR SR B A G B L St T PR IS S s B b
ERAE TIEWR . ASTARTER R, U A B, NAA RS TER . A
A PER) A AR o), BRI SRR . N SRR SR, AP A )
TR, VERIUITEE ST T B o A B R foe g

RAZIBATME RS = CEW ) B80T, % Befd st g bk,
PRS2 P B IR v . BB B RE S, EXTNERHAT T, DA ERAE T 2 0
AT DA AN P e S o M B SE SR 5 T . ARG TE IR R AN B B (B ET
ARAIIT A B BRI E ) BISCRE T, AP E M e gt 7S kal, Bi T HE
k55 5 o

(NP
Iy - #EIE (Mike Grigsby), HYEMD HIAM B2 201, EE I USA L 30

RGN . i EAT SR A S Btk N A 7] (Brierley and Partners) 4HAE% F i G A & 2 73 Hr |
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M, 15 “HFRFE” W] (Targetbase) FHATARME ML 55 /b Al oy B il e, 38 14 70 %
(Hewlett-Packard) A5G (Gap) FHALAMFHRS . Ath v 248 v 5% My K 208 7 i 7 A o SHe B
¥, TERFFCAEFIARRVE M BEHUZ 40T . e (R 7 438 (Advanced Customer Analytics)

e, HHEFHRET (Kogan Page) k.
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R HE: (RS BIENRERETT, %2R

X H44: SOCIAL SELLING: TECHNIQUES TO INFLUENCE Steond =it
BUYERS AND CHANGEMAKERS 2ND EDITION SOCIAL
fE  #: Timothy Hughes SELLING
f 1 #: Kogan Page JLochniaes to e
REAF: ANA/Leah 0 @ @ o

W e 240
HARME]: 2022 4E 11 A 09@@
AREMX . E AR (@ Q @ Q
HiE¥kl: TR Thriotiy Highes 5
% H. g% o

WA

B RXAGHET T RTRAIAL SO ERES . (EXHE) SR T ofTseifitt 32
HERIEIHET T MEHESN, RETZFH BN B0 .

L&Y R— AP E R, EAA T G g B kX LA n e 57 56 &R 9F
A NN . B UIRMLRA U e IR . @WNURBDNt, ek VSR
R, AN A AT CE NS AT A A H b 2 7 0 288 R AL S RS AT, DA S U el 26 AR (1 48 % e
FLIE AN BB -

() BB, B TR R R . RN IS BT 5,
PIASET &, 3Bl R 8 Ok 55 DU BE AN I E B IR SR, DA EEAT ML % 5K
WEBITETE . A AL S & Uk i) B ARG AN 25 42 MO N U 505« R ITIRS, RANE R
M, BT R A AR AR A R A S AR T B S B R R AL 2 D

TP « AR (Timothy Hughes) #HEEGH, RSB HEA
"] DLA Ignite FECE BIEE NFIE AT B . 2021 48, Al ge a1 43k )\
KEEL R —, # Onalytica 1T A A8 & WldR A2 I AN L2 —.
VER AN A B B R B T3, IR oAV 2 A e L SO RS B L sk
AT ERM L E S Hhr. 2 (BHEE®)  (Smarketing) &3,
AF i Kogan Page Hi .
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x4 (RTARR: BFE—RE. B FXHENRTME, SEIEmHMARMLE
S F 2R
%X 4 : EMPLOYEE EXPERIENCE: DEVELOP A
HAPPY, PRODUCTIVE AND SUPPORTED WORKFORCE
FOR EXCEPTIONAL INDIVIDUAL AND BUSINESS
PERFORMANCE 2ND EDITION
£ #&: Ben Whitter
H AR #t: Kogan Page
RIEAF: ANA/Leah EMPLOYEE

B ¥ 20870 EXPERIENCE
HARAFIE]: 2022 4E 11 A

REX: A EKRE
HEERR: BT
%K H. g8

BEN WHITTER

SEPIE

RGN, AHRAKHR S, SSRRASERR TARMBEE. (RT4AER) 2
B TR K EERIR.

N T EFREGR R R T, NSRRIk N 5 5 S i i il B2 TR, T e
NHAR TR AP BTN 53 AR - 3 T BRI R F R —ZE, 28T
M —Zl.  CRATARE) BIERSWAAE N BRI A S AKIGRE ST, V008 YERFRUA R
SUTARS, PARAEFI LS HEEMEAR .

S R ST A BRI LR B DA R 57 T A0 ) R A g G e R e Bk R A E
WHFt. B EEERI B S R, DA BIRRE N B3 L 0 B A SR SR I T
olro APEE T TR BOTAEW, JRR T RE R TARB IS M S A IR ,
PARAT AR FASE 1) 2 230 AT HR A ) o
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7 « B4 (Ben Whitter) /& HEX Organization ] CEO ettt %t £ T AR5 i
S(WEENHIEIIAN . A « BURFFEAE 51N E H BIRTATFERCR, # Thinkers50
PEA 2021 SERTGEHBEER 2 —. A LAE SRV NI 5 Tk
Y IOERE . A TE R EAS G, EAEARRVE B A T ML S, AhE i # ) 32

B, WIS, WS, DUEAIAER HEX Yol iHRI17> 5 E S TAEFIRE 5
R
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