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Here s an example, which while fictitious
part from accurate brand references

is modelled on similar printed features in

quality newspapers.

Itstarts with a statement th
the point, includes examples and poses

getsto

Juestion:
The fashion bonnet is here. After catwalk
nces at Miu Miu, Diorand Richard
made it first red carpet
ance. But will shoppers really
buyintoit?

Now go through your notes and find the
quote that states the case best and use
that one first

Trend consultant Beatrice Bonsu has
heen tracking the trend: “It has been
on the runways fora few seasons, but
now there are versions at brands from
Burherry to Bold, | can see it finally
hecoming more wearable”

Then ask a deeper question that starts
with one of the more elusive SW1H. This
should be a how or why question. Use the

interviewee's response to develop the piece:
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Right

Bonsu says: “The runway versions were
from casual. But these new or
easier - you can wear them forwork ora
slightly less refined night out. That means
they have the potential to sellfor less and
e re-worn more often.

s are a it

Underpin it the figures from your research:
Online sales aggregator Lyst shows that
searches for honnets are up by 230% this
season. There's no doubt then, that more
people are on the hunt for these.

Now you can delveallttle further or ask
adifferent question. Perhaps you want to
present the style’s history, or better yet, you
have found a source to do that for you

Fashion critic Brian Smith says: “The bonnef
was originally a way of dressing for home

in the Sey enth Century, but time

became a modest item for outdoor wear.
Now, with TV shows like Bridgerton hauling
huge figures on Netflix, we can see this as
escapist dressing

avessel for
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类    型：时装设计
内容简介：

针对专业时尚新闻或一般新闻专业的学生，这本写作指南对于写作爱好者也有很大的帮助，包括内容创作者，如果他们希望在时尚写作中表现得更专业。

时尚目前受到越来越多人的追捧，因为网络世界成倍增加的阅读量和用户数量，以及零售商、品牌和设计师，加上消费者的参与，社交媒体的时尚报道数量远远超过之前的预测。虽然博主将他们的思考“货币化”——但事实上，创造了成功和有影响力的时尚媒体和时尚产品业务——传统杂志和报纸已经开始在多媒体平台扩展了他们的时尚内容宣传，以确保了解消费者的需求，贴近消费者，并推动时尚广告的收入。
销售亮点：

· 涵盖传统新闻和内容创作的最新国际化指南。
· 以时尚图片和精美设计的插图为全书特色。
· 由在领先的时装学校LSF任教的经验丰富的专业人士撰写。

作者简介：


约瑟芬·柯林斯（Josephine Collins）是时尚新闻和内容创作（荣誉）文学士的课程讲师，也是纸质印刷品和网络新闻课程的高级讲师。她作为编辑和作家在杂志、报纸和网络上都拥有丰富的写作经验。

斯蒂芬·斯皮尔（Stephen Spear）是伦敦时装学院的讲师，也是一位经验丰富的记者。他曾担任杂志编辑，并在包括Drapers在内的商业品牌和网站上担任高级职位。除了讲课，他还是自由职业者，他的作品出现在商业出版物上，他还为时尚品牌创作内容。
内页样张：
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‘Amanda Randone

Freelance fashion journalist

Dubai-based New Yorker Amanda
Randone is a freelance fashion
Jjournalist contributing to major
media titles in print and online in

the US, UK and Middle East. Lorem
ipsum dolor sit amet, consectetur
adipiscing elit, sed do eiusmod tempor
incididunt ut labore et dolore magna
aliqua. Ut enim ad minim veniam, quis
nostrud exercitation irure dolore eu
fugiat nulla pariatur. Excepteur sint
occae cat cupidata.

Q: Whatiis the role of fashion
journalists today?
A:Itis different for every fashion journalist,
but my role i to story-tell for readers,
knowing what questions to ask and
understanding what the answers mean.

You have to go beneath the ‘fabric’ and
ask the challenging questions, digging decp.

Then you need to look at the answers and

understand them, working on behalf of
your readers - consumers - as the industry
can be intimidating,

The craft of journalism has changed a ot
in the time that I have been working, The
pace i faster and the deadlines have become
shorter, particularly for online publication.
Youstill have to specialise
the copy for different readers.

Good stories need alot of research and
journalists need to go to good sources and to
get varied perspectives on a story. That has
not changed. And in-person interviews can
give the opportunity to tell abigger story
in away that email or even calls rarely do.

However, with shorter deadlines,
rescarch time s being cut and that does
have implications. There isa changing
quality of content ~ in-depth rescarch
takes time, that includes finding the right
experts, crafting the copy and following

journalism conventions.
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谢谢您的阅读！

请将回馈信息发至：郭丹娅 (Leah Guo)

安德鲁﹒纳伯格联合国际有限公司北京代表处

北京市海淀区中关村大街甲59号中国人民大学文化大厦1705室, 邮编：100872

电话：010-82449325

传真：010-82504200

Email: Leah@nurnberg.com.cn
网址：www.nurnberg.com.cn

微博：http://weibo.com/nurnberg
豆瓣小站：http://site.douban.com/110577/
微信订阅号：ANABJ2002
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