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内容简介：

电脑需要显示1680万种色彩来展示彩色照片，人眼能够识别的色彩多达1000万种， Pantone（潘通）的通用色卡有1867种色彩。对于每个人的日常生活来说，掌握11种基础色彩和4个色调盘就够了。11种基础色彩分别是：红色、粉色、黄色、橙色、棕色、蓝色、绿色、紫色、灰色、白色、黑色。这11种色彩可以通过组合产生4个色调盘。

而我们的性格通常是两种或两种以上性格类型的组合。一层性格决定了我们的色调盘，而我们的色彩风格则受到一层、二层性格类型的共同影响。做完书中附带的专业色彩性格测试，弄清自己的一层性格类型与4个色彩色调盘中的哪一个对应，就可以准备应用色彩心理学来改变生活了。

每一种色彩信号都会造成一种影响，每一种色彩都会影响我们的思维、感受和行为。用好色彩，我们可以充分表达感受、创造氛围，提升精力，改善胃口、睡眠质量和情绪健康，还可以利用色彩暗示来影响他人。


本书亮点：

· 全新解读色彩的科学与心理学，适合喜爱《丹麦人为什么幸福》（The Little Book of Hygge，总销量270700册）与《色彩的秘密生活》（The Secret Lives of Colour，总销量23776册）的读者。

· 作者凯伦曾任多家国际知名品牌色彩顾问，包括Farrow & Ball、多芬（Dove）、多乐士（Dulux）、菲亚特（Fiat）、美国巴斯夫（BASF in the US）及阿斯科特赛马会（Ascot Races），主导色彩策略与培训项目。

· 作为英国最著名的应用色彩心理学专家，凯伦常年为《时尚COSMO》《快报》《赫芬顿邮报》《Stylist》杂志及个人博客撰写专栏，深入探讨色彩与心理的奇妙关联。


作者简介：

[image: Karen Haller]凯伦·海勒（Karen Haller）在应用色彩心理学领域拥有20余年经验，专门研究商务品牌色彩、室内装饰、保健和健康。为色彩革命提供培训和指导，为全球品牌提供咨询，例如 Farrow＆ Ball 油漆、德芙、多乐士、Orange Mobile 手机、Logitech（罗技）、菲亚特、美国巴斯夫、Ascot Races（雅士谷马场）、联合利华、3M，还有我们熟知的华为。她还接受过《Cosmopolitan》、《造型师》（the Stylist）和《泰晤士报》（The Times）的采访，为《赫芬顿邮报》（Huffington Post）撰稿，并出现在伦敦直播和英国第四频道的《周日早午餐》（Sunday Brunch）节目中。
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The psychology of brown \‘\\

The positive psychological traits of brown

Brown is the colour of the earth and wood, and is essentially a dark
orange. We feel reassured and safe with brown. It is solid, dependable
and grounded, like a strong reliable tree. It is serious like black, butin a
softer way. Brown can be supportive, whereas black can come across as
oppressive and unapproachable. Brown is also cosy and warm - think
of wooden floors and logs in the fireplace.

The adverse psychological traits of brown

Brown can seem dull, lifeless and boring. It can be stubborn and
unbending. It can lack humour and sophistication, and bring up
feelings of heaviness. That same strong tree can also be viewed as
unyielding and unaccommodating.

The many tones of brown

There are warm golden browns, beiges and tans, and richer, darker
browns like chocolate, coffee, chestnut, and cool browns like taupes,
wenge (which is a very black brown) and ash browns.

Brown in action

Hotels and traditional clubs can make good use of brown. The salon in
the Hotel de Vigny, in Paris, for example, uses brown to convey a feeling
of Old World charm and understated refinement. This is accentuated
through the use of natural materials like wood and leather. Here you
know you can be comfortable and relaxed. You certainly won’t be
rushed in and out. You may find yourself spending longer here than
you intended, easily settling in and making yourself at home.
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The Wellbeing Colour Chart
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Use this chart to help you find the colours and combinations of
colours that best support you and create the outcome you want.

Consider how you want to feel on any given working day. This will
change depending on how you feel when you wake up and on what
you have planned at work: a board meeting, a difficult conversation
with a colleague you've been avoiding, a presentation, maybe a
deadline or just a busy day of ‘to-do’ tasks.

Remember that wearing colours that support you is a great way to
put a bit of self-care into your working day.
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