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内容简介：

想象一个没有汽车的世界！从福特T型车到大众甲壳虫再到通用火鸟概念车，这部设计史作品聚焦于汽车的影响——过去、现在和未来

汽车：它深刻地重塑了我们生活的世界。它改变了消费品生产和消费的方式；我们的城市、国家乃至自然环境的形态；最终，我们与速度本身的关系。

《汽车：现代世界的引擎》将汽车视为加快20世纪步伐的引擎。从1913年福特汽车公司的第一条移动装配线，到20世纪20年代通用汽车推出年度车型，再到20世纪70年代能源危机后人们对电动汽车重燃兴趣，以及最近向自动驾驶的转变，本书深入探讨了汽车的历史及其对设计界的影响。当我们站在今天汽车设计的转折点时，这本书及其相关的展览帮助我们回顾过去汽车如何成为加速现代的引擎，以更好地了解我们未来的方向。
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《汽车：现代世界的引擎》

第一部分：加速
1.1 更快的未来
1.2 速度的设计
1.3 我的福特嘉年华

第二部分：制造更多
2.1 富裕的制造
2.2 几乎像一辆车
2.3 塑造现代消费
2.4 天哪，你不给我买辆梅赛德斯-奔驰吗

第三部分：塑造空间
3.1 向最高效率的竞赛
3.2 水战争和奇迹金属
3.3 驾驶国家
3.4 政治象征主义与“尼亚约先锋”
3.5 快捷城市
3.6 瓦坎达没有汽车
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相关展览：

Cars: Accelerating the Modern World - Exhibition · V&A

随着汽车设计领域即将迎来又一重大转折点，本次展览深入探讨了汽车在塑造我们当今生活世界的过程中所发挥的作用。
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Director’s Foreword
Tristram Hunt

The invention of the car, over 100 years ago,
has had a profound impact on the history of
‘modern design. From its carliest beginnings,
the car swiftly reshaped landscapes, cities,
fashion, film, and even whole economies.
Today it is almost impossible to imagine a
world without the car.

Since its inception, the car has been an
object that sparks excitement and wonder.
It can represent independence and freedom,
opening up a whole new world of possibili-
ties to the curious traveller, and can similarly
serve as the pinnacle of luxurious design.
But in today’s global ‘car culture!, questions
concerging the future of our
stems. With the threat of climate
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are beginning to feel more like rea
science fiction, and ever-more exciting ideas
are entering the public consciousness. From
the more prosaic suggestions (such as bike and
e-scooter sharing systems), to wilder leaps of
the imagination (such as Silicon-Valley dreams
of tunnels and tubes criss-crossing the planet),
we are only just beginning to consider what
travel and transport might look like in the next
100 years.

Design and innovation are so often followed
by unintended consequences, reshaping the
world in ways their creators could never have
imagined. The car has had an unprecedented
influence not only on our transport systems,
butin other design spheres such as advertising,
furniture and photography - as this project will
show. But as we rethink our transport systems
in the twenty-first century, we must also be
‘mindful of the mistakes of a past century of
car-centric development. With the exhibition

Cars: Accelerating the Modern World, we are not
only celebrating the ingenuity of the car and
its fascinating impact on the world, but also
confronting some of the more undesirable
outcomes brought about by the invention of
the automobile.

This exhibition and catalogue mark the
first time that the vaa has focused on the
automobile as a design object. There has been
a perceived tendency in the past for cultural
institutions to view science and technology
as distinctly separate entities from the arts,
but - going right back to our roots in the 1851
Great Exhibition -t has always been the vax's
mission to explore design in all its forms,
showcasing the most innovative and exciting
developments of the day, and interrogating
them for a curious public. As an object that so
perfectly straddles the spheres of both art and
technology, with its own complex history, we
arc happy to welcome the car into the museum.
And that might well be its future.

The vaa is delighted to be working with
Bosch as the supporting partner of Cars:
Accelerating the Modern World. Bosch is a par-
ticularly fitting partner for this exhibition, as
their development of electrical safety features
drastically improved early motoring safety,
which in turn led to significant developments
in automated driving. We are grateful for their
generous support.
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General Motors’ Styling Department, became deeply inspired by the
image of fighter jets and started translating their lookinto the design
of his cars.* He began with a series of concept cars ~ Firebird 1-1v—
that were powered by jet engines and were tricked out with all the
latest in aviation control technology. He soon found ways to imbue
production cars with the look of cutting-edge flight, by including
tail fins (ostensibly for stabilization at high speeds) and ‘dagmar’
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233 ‘Evolution Charts', by
famed American product
designer Raymond Loewy,
1930, from a series ilustrating
how the design of several
different types of objects had
evolved over time to a more.
streamlined shape
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bumpers (to convey artillery shells or projectile missiles) on his
Cadillacs, along with an excessive use of chrome. None of this had
anything to do with the actual speed or functionality of the car, and as
these accessories grew with each subsequent model, it became clear
that styling had entered an aesthetic dead end, in need of a rethink.

Such follies speak, ultimately, of the restlessness of the public
to go faster—and the response by car manufacturers to convey the
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